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ABOUT NEPC

The Nigerian Export Promotion Council (NEPC) is the Federal Government of Nigeria's
apex institution for promoting development and diversification of exports. NEPC has
over the years worked to achieve its mandate by e.g.:

« coordinating and harmonising export development
and promotion activities in the country

- taking the lead in all national export programs

- interfacing with international trade agencies on
cooperation and capacity building

NEPCs CEO leads a Senior Management Team of directors and heads of departments.
Together they provide strategic programmes and operational direction to a staff of
475 people. The council has its headquarters in Abuja. To ensure national coverage,
NEPC operates via one regional office in each of the six geo-political zones. These
regional offices supervise Export Assistance Centers and Smart Offices in 20 states.

OURVISION
To make the world a market place for Nigerian non-oil
products.

OUR MISSION

To spearhead the diversification of the Nigerian economy by
expanding and increasing non-oil exports for sustainable
and inclusive economic growth.

OUR STRATEGY

Diversify the productive base of the Nigerian economy
away from oil and foster market-oriented, private
sector-driven economy through market oriented export
products development.
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WHY BUY FROM NIGERIA

There are very good reasons to source your products from Nigeria. Our country has
well developed export logistics, diverse and consistent production, international
standard quality assurance.

1. AWARD-WINNING SOURCING COUNTRY

The Nigerian Export Promotion Council (NEPC) is the winner of the World Trade
Promotion Organization (WTPO) Award 2018 (International Trade Centre, ITC): “Best
initiative to ensure that trade is inclusive and sustainable”.

2. QUALITY IS ASSURED
These authorities together ensure that products exported from Nigeria adhere to
international standards.

+- NAQS (Nigeria Agricultural Quarantine Services)
* NAFDAC (National Agency for Food and Drug Administration and Control)
* NAFDAC (Department of Veterinary and Pest Control Services)

3. DIVERSE AND CONSISTENT PRODUCTION

Nigeria’s large geographical size translates to a diverse range of climates across the
country. These diverse agro ecological zones provide conducive conditions for the
production of a wide variety of agricultural products in the country, while also
ensuring consistent supply.

4. WELL DEVELOPED EXPORT LOGISTICS

Nigeria is amongst the top African countries in sea freight and cargo handling. Apapa
port is the largest in West Africa. Tin Can port was among the top 5 largest ports of
West Africa in 2017 as well, based on total cargo volume. Total cargo throughput at
Nigerian ports reached over 70,000 kilotons in 2017, according to the Nigerian Bureau
of Statistics (NBS).

The availability of several ports combined with government’s commitment to having
dedicated terminals for agricultural products makes exports seamless. All major
shipping companies are present at our ports. Check our logistics page for more
information.

WHY BUY FROM NIGERIA
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(DRY) BEANS

Efforts in developing and improving
the quality of Nigerian (dry) beans are
beginning to yield positive results.

REASONS TO BUY

1.High quality beans are guaranteed from the Conduit of Excellence concept, devel-
oped in partnership with UNIDO. This concept improved quality, safety, integrity and
standards of Nigerian beans.

2.We have an integrated export control plan for beans in place (developed with
UNIDO). This ensures compliance to international food safety standards and
documentation.

3.As world-leading producer of dry beans we can guarantee the most sustainable
supply base worldwide.

4.There is huge potential for production increase due to large expanses of arable
land and low labour requirement.

5.Nigerian beans are rich in diversity. We have over ten different varieties planted,
offering you a wide range of options.

SECTOR INFORMATION

Nigeria is the number one world producer of dry beans. From our 4.5 million
hectares land we are producing 58% of the global production. We can adapt to
buyer demand. Our beans have a short gestation period due to the development of
improved varieties. Adherence of good warehousing practices ensure storage and
thus supply all year around.

Companies and structure

COMPANIES AND STRUCTURE

The Nigerian beans are produced mainly in small-scale and subsistence farms. The
sector is dominated by smallholder farmers that are currently mainly producing for
the local market. Warehouse practitioners and merchants are important actors in the
value chain as well, especially when it comes to exports. Processors of value-added
beans products are available and able to export from Nigeria.
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ROLE OF NEPC

The Council widely supports (dry) beans trade from Nigeria.
Key activities include:

* Supporting quality infrastructure
The NEPC provides capacity building programs for actors in the beans industry on
compliance to food safety standards.

* Exporters’ directory
The NEPC provides a platform for prospective buyers to source for information on
reliable exporters of (dry) beans.

* Exporter certificate verification portal

Being able to authenticate the export credentials of a company is a very important
step in establishing confidence. The NEPC provides an electronic method of verify-
ing the exporters’ certificate.

* Product map

Where location of products is important to a buyer, a display of geographical
locations of products in states/regions in Nigeria is available. A buyer can have a
firsthand view of the products available in different parts of the country.

e International Trade Shows

Periodically the Council presents opportunities for face to face contact between
Nigerian sellers and international buyers of made in Nigeria products through partic-
ipation in International Trade Fairs, Solo Exhibitions, Trade missions amongst others
. This allows export deals to be concluded in a conducive environment.
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CASHEW 4 m’b

Globally, Nigeria ranks among the top countries for
sourcing cashew . Read all about our large and
continuously fast growing cashew sector below!

REASONS TO BUY

1. Nigeria is a leading exporter of premium quality raw cashew nuts, with an average
48 kernel yield out-turn.

2. Nigeria guarantees a reliable and sustainable supply base in their cashew offer. Our

large production base with 19 producing states makes us the fourth largest producer
of cashew nuts worldwide.

3. Liberal market leads to international price competitiveness compared
to other significant African cashew suppliers.

4. Sourcing from Nigeria enhances gender empowerment, as over 70% of the
workforce are women.

5. Fruitful and conducive geographic conditions ensure high peelability, making the
Nigerian raw cashew nuts easy to process.

SECTOR INFORMATION

Nigeria is a major and growing player in the cashew industry with rising market share in
global cashew production, with an annual average production increase of 5%. By 2030,
we will produce 300,000 metric tonnes of cashew.

We have a relatively long cashew producing season — December to June. Cashew is
stored, so exporting goes on all year around. Supply is therefore guaranteed. All
exporting companies comply with most important food safety standards (SPS).
Adherence to best practices and food safety at all steps in the value chain (farmer
amerchant a processor a exporter) Nigerian cashew boast excellent qualities such as
good nut count, high kernel output ratio, excellent moisture content and less
defective nuts.

COMPANIES AND STRUCTURE

The Nigerian cashew sector is dominated by smallholder farmers. numbered at about
25,000 and some commercial plantations, with an average cultivated area of 325,000
hectares, local processing industry is growing gradually while there is a significant
rise in export due to increased awareness of export potential and processing oppor-
tunities. Other actors in the ecosystems include local buying agents, processors,
exporters and service providers. The industry employs mostly women constituting
about 70% of the workforce, mainly working in cashew processing.
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TRADE PERFORMANCE

Our cashew kernel exports are increasing fast during recent years, already reaching
over 11 million USD. Most kernel exports (80%) went to USA in 2017. Raw cashew nut
(RCN) exports are nevertheless still very dominant. We reached a staggering annual
growth of 54% in export value of RCN during 2013-2017.

/ Total Exports in USD million - RCN \ / Export Destinations - RCN \
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ROLE OF NEPC

The Council widely supports cashew trade from Nigeria.
Key activities include:

* Supporting quality infrastructure
The NEPC provides a platform for prospective buyers to source for information on
reliable exporters of cocoa.

* Exporters’ directory

Being able to authenticate the export credentials of a company is a very important
step in establishing confidence. The NEPC provides an electronic method of verifying
the exporters’ certificate.

* Exporter certificate verification portal
The NEPC provides an electronic method of verifying the exporters’ certificate.

* Product map

Where location of products isimportant to a buyer, a display of geographical locations of
products in states/regions in Nigeria is available. A buyer can have a firsthand view of the
products available in different parts of the country.

* International Trade Shows

Periodically the Council presents opportunities for face to face contact between
Nigerian sellers and international buyers of made in Nigeria products through partici-
pation in International Trade Fairs, Solo Exhibitions, Trade missions amongst others .
This allows export deals to be concluded in a conducive environment.
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COCOA

As one of the global producers of cocoa,
Nigeria offers large volumes and wide varieties of
cocoa products. Find out more below.

REASONS TO BUY

1. Nigeria is a major exporter of premium quality raw cocoa beans renowned for its
aromatic and smoother flavor, because of the variety stock from which it originates.

2. We can guarantee a reliable and sustainable supply base. Our large production base
is reflected in being the fourth largest producer worldwide.

3. Our liberal cocoa market stimulates competition. This leads to competitive prices in
the international market, compared to other significant regional suppliers.

4. We are in large development of substantial cocoa processing capacity.
Our capacity of value-added products such as cocoa butter, powder, liquor, paste and
cake becomes larger and larger.

5. Nigerian cocoa is ethically sourced with a strong advocacy in the sector against the
use of child labour.

SECTOR INFORMATION

Nigeria is a leading player in the global cocoa industry. We are the fourth largest
producer, covering 6.5% share of global production. The production is projected to
grow by 4% per annum in coming years. We are, with over 700 million USD, also the
fourth largest exporter of cocoa beans worldwide.

Nigeria's climate supports production and supply of cocoa beans from October to
June. This is a relatively long cocoa production period where1.4 million hectares of
farmland is cultivated. Herewith, our country can always guarantee supply.

Nigerian cocoa boast excellent qualities such as:
- good bean count

- low slatey

«low mould

- and strong aromatic and smoother flavor
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COMPANIES AND STRUCTURE

The Nigerian cocoa sector is dominated by smallholder farmers numbering at
300,000 - 350,000 with some commercial plantations. The average cultivated area is
1,400,000 hectares. Cocoa is our number one exportable product (not including oil).
The local processing industry is growing fast.

TRADE PERFORMANCE

Cocoa beans account for almost 90% of the 804 million USD of Nigerian cocoa
exports. Cocoa butter and cocoa paste are also exported quite significantly (respec-
tively 67 million and 28 million USD).

/ Total Exports in USD million - Cocoa Beans\ / Export Destinations - Cocoa Beans \
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ROLE OF NEPC

The Council aims to support trade of ginger from Nigeria.
Key activities include:

* Exporters’ directory
The NEPC provides a platform for prospective buyers to source for information on
reliable exporters of cocoa.

* Exporter certificate verification portal
The NEPC provides an electronic method of verifying the exporters’ certificate.

* Product map

Where location of products isimportant to a buyer, a display of geographical locations of
products in states/regions in Nigeria is available. A buyer can have a firsthand view of the
products available in different parts of the country.

* International Trade Shows

Periodically the Council presents opportunities for face to face contact between
Nigerian sellers and international buyers of made in Nigeria products through partici-
pation in International Trade Fairs, Solo Exhibitions, Trade missions amongst others .

PRODUCT PROFILES 9
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GINGER

Find below why Nigerian ginger is preferred in the
international market.

REASONS TO BUY

1. We can guarantee consistency of supply with more than 522,000 metric tonnes
annual production. Nigeria is the leading producer of ginger in Africa and the fourth
largest producer in the world.

2. Ginger from Nigeria is extremely tasteful. Our products are renowned for its pungency
and high levels of oleoresin oil, which provide added flavours to food.

3. Our ginger exports guarantee both competitive prices and adherence to food
safety standards. The sector is, with a market driven economy model, highly liberal-
ized. It is backed by a constantly evolving national quality infrastructure (NQI).

4. Nigerian suppliers are able to produce and export several forms and variaties of
ginger. These include fresh, dried-split and crushed, giving options to diverse catego-
ries of importers.

SECTOR INFORMATION

Producing almost 523,000 metric tonnes annually, Nigeria is among the world largest
producers of ginger (FAO, 2016). Our country has 14% share in total global production
and is projected to keep growing at 6% per annum. Around 90% of our production is
exported. Our ginger especially stands out because of its pungency and high level of
oleoresin oil, the active ingredient most people look for in ginger.

The season for ginger runs from May to October. Supply goes on for upward of nine
months, guaranteeing sustainable exports. All exporting companies in Nigeria comply
with the important food safety standards (SPS). Adherence to best practices and food
safety measures at all steps in the value chain is ensured, from farmer to exporter.

COMPANIES AND STRUCTURE

There is some commercial large scale farming, but most of Nigerian ginger production
is conducted by smallholder farmers. They constitute for around 90% of the sector. The
ginger is produced in the Northern part of our country. It is a gender friendly sector.
Value chain actors (like producers, processors, service providers and exporters) engage
women in various activities across the ecosystem. This supports in elevating their
economic status.

GINGER



TRADE PERFORMANCE

Exports of Nigerian ginger grew with 5.6% per year from 2014, reaching over 42.5
million USD in exported value in 2017. Main export destinations are diverse and
include African, Middle-Eastern and European markets.

/ Total Exports in USD million - Ginger \ / Export Destinations - Ginger \
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ROLE OF NEPC

The Council aims to support trade of ginger from Nigeria.
Key activities include:

* Exporters’ directory
Being able to authenticate the export credentials of a company is a very important
step in establishing confidence. The NEPC provides an electronic method of verifying
the exporters’ certificate.

* Exporter certificate verification portal

Being able to authenticate the export credentials of a company is a very important
step in establishing confidence. The NEPC provides an electronic method of verifying
the exporters’ certificate.

* International Trade Shows

Periodically the Council presents opportunities for face to face contact between
Nigerian sellers and international buyers of made in Nigeria products through partici-
pation in International Trade Fairs, Solo Exhibitions, Trade missions amongst others .
This allows export deals to be concluded in a conducive environment

PRODUCT PROFILES
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LEATHER

Nigeria is a consistent supplier of leather to European
and Asian markets. Our leather ranks amongst
the highest quality globally. Find out more below

REASONS TO BUY

1. We produce high quality leather. Our free-range rearing system of cattle, sheep and
goat confers toughness on the hides and skins. This ensures durable, high tensile
strength finished leather goods.

2. Nigerian leather comes from free-roaming animals rather than from large scale
farming-practices. We ensure fair treatment of cattle.

3. Top 2 leather processing countries Italy and Spain source their leather hides from us.
This highlights the quality and affordability of Nigerian leather.

4. Nigeria is home to the unique Red Sokoto goat skin leather. Acknowledged for it
superior quality and high premium in the world market.

SECTOR INFORMATION

Our leather industry can be categorized into the industrial sector (90% of exports) and
the traditional / artisanal sector (10% of exports). Hides and skin belts are mainly
produced in the Northern states. Most leather production and processing can be
found in some of the poorer states of our country. Activities and sales within the
leather industry are significantly supporting this region reducing poverty.

COMPANIES AND STRUCTURE

Actors of our leather value chain include farmers, producers and processors, local
buying agents and service providers. Both traditional and industrial tanneries export
semi-finished leather products, or ship their products to Nigerian producers. These are
then finalized into finished products and exported.

Leather from sheeps and lambs is mainly exported to Asian markets, while processed
goat leather goes mostly to Europe. Our ability to satisfy both European and Asian
markets for numerous years demonstrates the high quality of our supply.

LEATHER



TRADE PERFORMANCE

Italy and Spain are the largest destinations of Nigerian leather in total, covering over
71% of total Nigerian exports. This mainly consists of goat leather, while sheep and
lamb leather reached larger export values in Asian countries.

Export Destinations - Goat Leather Export Destinations - Sheep/ Lamb Leather
China Other Hong Kong Other
4% |ndia 2% 3% 4%
5%

Spain
21%
/

Italy
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/ China
/ 22%
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ROLE OF NEPC

The Council aims to support trade of ginger from Nigeria.
Key activities include:

* Exporters’ directory
The NEPC provides a platform for prospective buyers to source for information on
reliable exporters of leather.

* Exporter certificate verification portal
The NEPC provides an electronic method of verifying the exporters’ certificate.

¢ International Trade Shows

Periodically the Council presents opportunities for face to face contact between
Nigerian sellers and international buyers of made in Nigeria products through partici-
pation in International Trade Fairs, Solo Exhibitions, Trade missions amongst others .
This allows export deals to be concluded in a conducive environment

PRODUCT PROFILES




SESAME

Nigeria is among the top global producers and exporters
of sesame, with many years of very stable production.

REASONS TO BUY

1.0ur sesame contains relatively high oil content, which significantly promotes health
benefits. Nigeria is a major producer of high quality raw sesame seed with minimum
45% of oil content

2.Recent investments in the capacity building of our sesame value chain hugely boosted
quality and food safety of our sesame offer (WTO project, 2014)

3.Because our sesame sector is export driven we ensure good knowledge and a high
ability to meet international buyer requirements. Around 80% of our production is
exported

4.With ten states involved in production, supply of Nigerian sesame is guaranteed. We
are the 7th largest producer of sesame seed worldwide

5.0ur industry is liberalized, so you can expect competitive pricing compared to other
supplying countries

SECTOR INFORMATION

Nigeria is a large producer of sesame seed. With ten states (North and Central Nigeria)
involved in production, we are currently 7th largest producer worldwide. Sustainable
supply can therefore be guaranteed throughout the year. Sesame production is
projected to growth with about 6% annually during coming years.

We have capacity to produce and harvest twice in a planting season. This relatively
long producing season in combination with good storage and warehousing facilities
makes our sesame available for exports all year around. All Nigerian exporting compa-
nies comply with the most important food safety standards (SPS). Other excellent
characteristics of our sesame are:

High oil Low moisture content 99% minimum purity
content

14 SESAME



COMPANIES AND STRUCTURE

Production of sesame is dominated by smallholder farms. These constitute for over
90% of the sector, while some commercial large scale farming is developing. It hugely
helps to provide equal opportunities and reduce poverty in poor regions of Nigeria
include the North (East).

TRADE PERFORMANCE

Nigerian exports of sesame seeds has been fluctuating between 140,000 - 180,000
tonnes per year in recent years. Most important destinations are located in the Middle
East and Asia.

/ Total Exports in Tonnes - Sesame Seeds \ / Export Destinations - Sesame Seeds \
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ROLE OF NEPC

The Council aims to support trade of ginger from Nigeria.
Key activities include:

 Exporters’ directory
The NEPC provides a platform for prospective buyers to source for information on
reliable exporters of sesame.

* Exporter certificate verification portal
The NEPC provides an electronic method of verifying the exporters’ certificate.

* Product map

Where location of products is important to a buyer, a display of geographical locations
of products in states/regions in Nigeria is available. A buyer can have a firsthand view of
the products available in different parts of the country.

* International Trade Shows

Periodically the Council presents opportunities for face to face contact between
Nigerian sellers and international buyers of made in Nigeria products through partici-
pation in International Trade Fairs, Solo Exhibitions, Trade missions amongst others .
This allows export deals to be concluded in a conducive environment

PRODUCT PROFILES



HEADQUARTERS :

40, Blantyre Street, Wuse Il,
P. M. B. 133 Garki, Abuja

Tel: 09-4604201, 09-4604202 = Jo., - —
Fax:+234-9-4604200 -~

WWw.nepc.gov.ng
ceo@nepc.gov.ng
enquiry@nepc.gov.ng

ADDRESS PHONE EMAIL

Plot 424, Aguiyi Ironsi Street, Line 1: +234 (9) 462 1555 ceo@nepc.gov.ng

Maitama, Abuja, Nigeria Line 2: +234 (9) 291 0966 enquiries@nepc.gov.ng

P. M. B. 133 Garki, Abuja Line 3: +234 908 744 9914 helpdesk@nepc.gov.ng
Line 4: +234 908 744 9915

BUSINESS HOURS
Monday - Friday: 8:00 - 16:00
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: 40, Blantyre Street, Wuse I,
"k P. M. B. 133 Garki, Abuja

Tel: 09-4604201, 09-4604202
Fax:+234-9-4604200

WWW.nepc.gov.ng
ceo@nepc.gov.ng

- 1 enquiry@nepc.gov.ng
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Plot 424, Aguiyi Ironsi Street, Line 1: 4234 (9) 462 1555 ceo@nepc.gov.ng

Maitama, Abuja, Nigeria Line 2: +234 (9) 291 0966 enquiries@nepc.gov.ng

P. M. B. 133 Garki, Abuja Line 3: +234 908 744 9914 helpdesk@nepc.gov.ng
Line 4: +234 908 744 9915

BR #5 B R
Monday - Friday: 8:00 - 16:00






